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MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 


MEDIA ADVISORY 

GEORGE WASHINGTON UNIVERSITY SEMINAR TO ADDRESS 
FATE OF HOSTAGES HELD BY TERRORISTS 


EVENT: The plight of hostages currently being held in the 

Middle East, strategies to prevent further 
abductions, and responses to hostage-taking will be 
the focus of "Terrorism and Hostages: The Next 
Phase? The possibility of domestic hostage-taking 
incidents and foreign perspectives on the hostage 
crisis also will be addressed. Yonah Alexander, a 
terrorism expert and research professor at GW, will 
lead the discussion. The seminar is being sponsored 
by the Elliott School of International Affairs. 


WHEN: Monday, Nov. 27, 1989 

10:00 a.m. - noon 


WHERE: The George Washington University 

Marvin Center, Room 405 
800 21st Street, NW 


PANELISTS: The scheduled panelists for "Terrorism and Hostages: 

The Next Phase?" are Joseph M. Conley, supervisory 
special agent for the National Center for the 
Analysis of Violent Crime, the Federal Bureau of 
Investigation Academy; Shlomo Gazit, an Israeli 
retired general and fellow at the Wilson Center; 
Richard Hickson, executive vice president for 
Integrated Security Services, Inc. (United Kingdom); 
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Robert Kupperman, senior fellow at the Center for 
Strategic and International Studies; Bruce Laingen, 
former ambassador and currently executive director of 
the Commission on Public Service and Laurence E. 

Pope, Bureau of Near-Eastern and South Asian Affairs, 
the Department of State. 


BACKGROUND: 

Since 1982, approximately 100 foreign nationals have been 
held hostage by various terrorist groups. A major Middle East 
terrorist group, the Hezbollah, reportedly still holds a total of 
18 Western captives, including eight from the United States. 
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**Media representatives who need more information or plan to 
attend the seminar should contact Kellie J. Boyet, Office of 
University Relations, (202) 994-6460. 
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1, Daily 
mj Metro Desk 

b) Style. Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Sbow/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

^“^Uy Desk 
itional Desk 
Cj Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Scmccs 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) L&t2QI 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

331 Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Lii£jQfl 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

*9) Tclaommunitauau 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wc^cn/FamdY/Ui^-Ongucd 

Audience 

d) specialized publications 

54) Youth-Onented Audience 


e) Non Network Radio Talk Shows 

22) Drama 


a) newspaper reportcrs/columns 


a) newspaper reporters 

38) Museums 

b) radio reporterVshows 

10) Foreign Media 

b) radio reporters 

d) specialized publication reporters 

c) TV shows 

a) Australian 

c) TV reporters 


d) specialized publicatioiiv'rtports 

b) British 

d) specialized publication reporters 

39) Music 

e) calendar lisungs 

c) Canadian 

e) calendar Listings 

a) newspaper reporters 


d) Hispanic 


b) radio reporters 

55)2j£££ 

e) Japanese 

23) Economic s/Finance 

c) TV reporters 

a) newspaper reporterVcolumns 

0 French 

a) newspaper reporters 

d) specialized publication reporters 

b) radio reporters/shows 

g) German 

b) radio reporters 

e) calendar listings 

c) TV reporters 

h) Korean 

c) TV reporters 


d) specialized publication reporters 

i) Chinese 

d) specialized publication reporters 

40) Politics 



(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) tecture 
vspaper reporters 

0; specialized publication reporters 

13) An 

a) newspaper reporters 
1>) radio reporters 
^TV reporters 

d) specialized publication reporters 
(^e) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EaYirpnmcm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Peniagon/Defense 

National Sccuntt 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inicmaiional Attain 

Siaic Dcpanmcm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) RggulaiQTY Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


56) President List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 20, 1990 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

FOR MORE INFORMATION: (202) 994-6555 

FOR IMMEDIATE RELEASE 

GW'S COLONNADE GALLERY FEATURES "ONCE INVISIBLE" PHOTOGRAPHS 


EVENT: Photographs of everyday subject matter taken in an 
electron microscope by GW Anatomy Professor Marilyn 
Koering will be on display at the University's Colonnade 
Gallery in an exhibit titled "Once Invisible." 

The photos, which demonstrate the crossover between 
science and the artworld, include a variety of subjects — 
from a tennis ball to a fly's wing. Essays and poems by 
students in the University's English department will 
accompany the photographs. 

WHEN: December 3, 1990 - January 4, 1991 

10 a.m. to 8 p.m. daily 

An opening reception will be held from 5-7:00 p.m. on 
Wednesday, December 5, 1990. 

WHERE: The George Washington University 
Colonnade Gallery 
Marvin Center, 3rd floor 
800 21st St., NW 

COST: Free and open to the public 


—30— 

**Note: Media wishing to review the exhibit should contact 
Heather Ittel in the Office of University Relations, (202) 
994-6460. 
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**Note: Media wishing to review the exhibit should contact 
Heather Ittel in the Office of University Relations, (202) 
994-6460. 
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1) Daily 
Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk S bow/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 


6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 
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8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-NeiworV Rwjjo Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Fuiancc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 



c) TV reporters 

d) specialized publication reporters 
25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) 

/spaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lata 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Thc Cams 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology. 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


(^47)^ucn£fi 

" ^a) newspaper reporters 

b) radio reporters 


c) TV rqxmers 

d) specialized publication reportefr^ 


48) Technologv - 
^• ^^newspa^ r^cr^ 

c) TV rgwriers _..... 

d) specialized publication reporters 

e) calendar listings 


49) Tclttommunicaiigts 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50) laid 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) FcniatQn/Dcfcnsc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemalional Attain 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


31) While house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

32) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wornen/Familv/Leisare-Onexiled 

Audience 

d) specialized publications 

54) Youih-Orienied Audience 

a) itcwsjwpM reporter*columns 

b) radio reporterVshows 

c) TV shows 

d) specialized publicauons/reports 

e) calendar listings 

55) 2jg££ 

a) newspaper reporten/columns 

b) radio reporterVshows 

c) TV reporters 

d) specialized publication reporters 

36) Presidents List 

a) media 

b) colleagues 

37) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

38) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


44) Rcgulaigry Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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November 20, 1990 
CONTACT: Richard J. Arnold 

(202) 944-6460 


FOR IMMEDIATE RELEASE 

GW/LSU JOINT PORTS AND WATERWAYS INSTITUTE GRANTED 
NATIONAL MARITIME ENHANCEMENT INSTITUTE DESIGNATION 

WASHINGTON, D.C. — The George Washington University/Louisiana 
State University Ports and Waterways Institute has officially 
been designated a National Marine Enhancement Institute by the 
Maritime Administration of the Department of Transportation 
(DOT). 

Robert C. Waters, Ph.D., professor of engineering management 
for GW's School of Engineering and Applied Science (SEAS) 
welcomes GW faculty's opportunity for "intelligent and impartial 
investigation" of maritime policy. Waters, who is co-director 
of the GW branch of the institute, sees the opportunity for 
participation in other areas such as engineering, economics, and 
law. 

The designation broadens the operations of the Port and 

Waterways Institute to include areas such as offshore maritime 

lit i 

safety, adds John R. Harrald, associate professor for SEAS. This 


—MORE— 


NATIONAL MARITIME ENHANCEMENT INSTITUTE 




is the first time since the late 1970s, he notes, that there has 
actually been research money in the maritime area—a phenomenon 
he attributes to the Exxon Valdez oil spill in April 1989. 

"DOT has, in the past, designated universities as 
transportation research centers," explains Harrald. "This 
designation was broadened to seek competition for universities to 
enter the maritime area also, and to receive the designation as a 
National Maritime Enhancement Institute." Harrald will be 
involved with the institute in the areas of vessel safety and 
harbor pollution. 

Four institutes have been designated, each a part of a 
regional DOT university transportation center or part of a 
university consortium with multidisciplinary research 
capabilities. 

While, at this point, grant money is targeted to study oil 
pollution, ship structures and crisis management, Harrald notes 
that "there's a whole range of issues that the maritime community 
will be addressing over the next decade." 
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NATIONAL MARITIME ENHANCEMENT INSTITUTE —2— 

is the first time since the late 1970s, he notes, that there has 
actually been research money in the maritime area—a phenomenon 
he attributes to the Exxon Valdez oil spill in April 1989. 

"DOT has, in the past, designated universities as 
transportation research centers," explains Harrald. "This 
designation was broadened to seek competition for universities to 
enter the maritime area also, and to receive the designation as a 
National Maritime Enhancement Institute." Harrald will be 
involved with the institute in the areas of vessel safety and 
harbor pollution. 

Four institutes have been designated, each a part of a 
regional DOT university transportation center or part of a 
university consortium with multidisciplinary research 
capabilities. 

While, at this point, grant money is targeted to study oil 
pollution, ship structures and crisis management, Harrald notes 
that "there's a whole range of issues that the maritime community 
will be addressing over the next decade." 
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1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 
^"Ni) Op-Ed Editor 

1 ) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 
—k) radio reporters 
TV reporters 

u; specialized publication reporters 

c) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Cflflsmilgl 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Ecoimmics/Finanre 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Ths Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TeleeommunicatiQOS 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

Qe) calendar listings _> 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


41) Pgntagon/Pefense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


43) Public/lniemational Affairs 
State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


31) W hitt House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

32) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Oneated 

AuOiems 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicauons/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

36) President's List 

a) media 

b) colleagues 

37) Ienonsm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

38) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 20, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
FOR MORE INFORMATION: (202) 994-6800 


CALENDAR RELEASE 

JAZZ LEGEND SONNY ROLLINS PERFORMS AT GW'S LISNER AUDITORIUM 


EVENT: Jazz saxophonist Sonny Rollins will perform his 

legendary music as part of The University Series 1990-91 
at The George Washington University Lisner Auditorium. 

WHEN: 8:00 p.m., Saturday, December 8, 1990 

WHERE: The George Washington University 
Lisner Auditorium 
730 21st St., NW 

COST: $22 per person 

Special discounts for series subscribers, senior citizens 
and GW ID holders. 

Tickets can be purchased at TicketCenter Outlets and 
Phone Charge (202) 432-0200, or at the GW Box Office, 
Marvin Center, 800 21st St., NW. 


BACKGROUND: 

Often called the "greatest living tenor saxophonist," Rollins has 
lived jazz for four decades and recorded numerous classic albums, 
such as "A Night at the Village Vanguard," "Saxophone Colossus," 
"Worktime," "Freedom Suite" and "The Bridge." 

Renowned for his inventive improvizations, especially during his 
live performances, "Rollins feeds off the live-wire energy of an 
audience," said a recent People magazine article. 


-More- 



SONNY ROLLINS 


—2 — 


His most recent album, "Falling in Love with Jazz," was recorded 
in a series of sessions with guest artists and members of his 
working band — Tommy Flanagan, Jack DeJohnette, Branford 
Marsalis, Jerome Harris, Jeff Watts, Mark Soskin and Bob 
Cranshaw. 

Rollins's mastery and integration of styles from every corner of 
jazz — from the speed and accuracy of bebop to romantic ballads 
to lively dance rhythms — has made him "possibly the most 
incisive and influential jazz instrumentalist since Charlie 
Parker," according to New Yorker magazine jazz critic Whitney 
Balliet. 

His career began in the 1950s, when he worked with other jazz 
legends such as Miles Davis and Charlie Parker, then moved on to 
the Max Roach-Clifford Brown Quintet, one of the strongest and 
most influential bands in the hard-bop era. In 1957, Rollins 
began performing on his own own. 

Rollins attributes his success and stamina as a musician to his 
spiritual and physical discipline. 


—30— 

**Note: Media wishing to interview Sonny Rollins or review the 
performance should call Heather Ittel in the Office of 
University Relations, at (202) 994-6460. 
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lived jazz for four decades and recorded numerous classic albums, 
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"Worktime," "Freedom Suite" and "The Bridge." 

Renowned for his inventive improvizations, especially during his 
live performances, "Rollins feeds off the live-wire energy of an 
audience," said a recent People magazine article. 
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His most recent album, "Falling in Love with Jazz," was recorded 
in a series of sessions with guest artists and members of his 
working band — Tommy Flanagan, Jack DeJohnette, Branford 
Marsalis, Jerome Harris, Jeff Watts, Mark Soskin and Bob 
Cranshaw. 

Rollins's mastery and integration of styles from every corner of 
jazz — from the speed and accuracy of bebop to romantic ballads 
to lively dance rhythms — has made him "possibly the most 
incisive and influential jazz instrumentalist since Charlie 
Parker," according to New Yorker magazine jazz critic Whitney 
Balliet. 

His career began in the 1950s, when he worked with other jazz 
legends such as Miles Davis and Charlie Parker, then moved on to 
the Max Roach-Clifford Brown Quintet, one of the strongest and 
most influential bands in the hard-bop era. In 1957, Rollins 
began performing on his own own. 

Rollins attributes his success and stamina as a musician to his 
spiritual and physical discipline. 
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**Note: Media wishing to interview Sonny Rollins or review the 
performance should call Heather Ittel in the Office of 
University Relations, at (202) 994-6460. 
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1) Local Daily 

a) Metro Desk 

c b) Style, Capila TLtfg 

c) NationaTDesk 

2) Metro Newspapers 

C<#5g~N;> __ 

v b) Maryland (PG County) ^ 

d) Northern Virginia' 

3) UcaLIX _^ 

v ,a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

<. a) News Di rector ^ 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 
^N) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined caiegnrks 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings « 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

151 Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

191 Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economic s/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EnYifQnmgiu 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Coups 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music __ 

t ^ a) newspaper repor ters" 

cTOLfcportcrs 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National SrcuriiY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/IniematiQnal Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) women/F^ilv/Ui^-Qpcnicd 

Autiicnec 

d) specialized publications 

54) Youlh-Oricnicd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicauons/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) ieaaasin 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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NOV. 29, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

JAZZ LEGEND SONNY ROLLINS PERFORMS AT GW'S LISNER AUDITORIUM 

Saxophonist Sonny Rollins will perform his legendary music 
at The George Washington University Lisner Auditorium at 8:00 
p.m. on Saturday, December 8, 1990. Rollins's appearance is part 
of GW's University Series 1990-91. 

Renowned for his inventive improvizations, especially during 
his live performances, "Rollins feeds off the live-wire energy of 
an audience," said a recent People magazine article. 

"Rollins is uncovering new musical perspectives at a 
superhuman rate," said a recent New York Daily News article. 

"Jazz people all have the night-I-saw-Sonny Rollins stories." 

Often called the "greatest living tenor saxophonist," 

Rollins has lived jazz for four decades and has recorded numerous 
classic albums, such as "A Night at the Village Vanguard," 
"Saxophone Colossus," "Worktime," "Freedom Suite" and "The 
Bridge." 


More- 
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His most recent album, "Falling in Love with Jazz," 
was recorded in a series of sessions with guest artists and 
members of his working band, such as Tommy Flanagan, Jack 
DeJohnette, Branford Marsalis, Jerome Harris, Jeff Watts, Mark 
Soskin and Bob Cranshaw. 

Rollins's mastery and integration of styles from every 
corner of jazz — from the speed and accuracy of bebop to 
romantic ballads to lively dance rhythms — has made him 
"possibly the most incisive and influential jazz instrumentalist 
since Charlie Parker," according to New Yorker magazine jazz 
critic Whitney Balliet. 

His career began in the 1950s, when he worked with other 
jazz legends such as Miles Davis and Charlie Parker, then moved 
on to the Max Roach-Clifford Brown Quintet, one of the strongest 
and most influential bands in the hard-bop era. In 1957, Rollins 
began performing on his own own. 

Rollins attributes his success and stamina as a musician to 
his spiritual and physical discipline. 

Tickets, at $22, can be purchased at TicketCenter Outlets 
and PhoneCharge (202) 432-0200. Special discounts are avialable 
for series subscribers, senior citizens and GW ID holders at The 
George Washington University Box Office, Marvin Center, 800 21st 
Street, NW. 

—30— 

**Note: Media wishing to interview Sonny Rollins or review the 
performance should call Heather Ittel in the Office of 
University Relations, at (202) 994-6460. 
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Nov. 20, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

JAZZ LEGEND SONNY ROLLINS PERFORMS AT GW'S LISNER AUDITORIUM 

Saxophonist Sonny Rollins will perform his legendary music 
at The George Washington University Lisner Auditorium at 8:00 
p.m. on Saturday, December 8, 1990. Rollins's appearance is part 
of GW's University Series 1990-91. 

Renowned for his inventive improvizations, especially during 
his live performances, "Rollins feeds off the live-wire energy of 
an audience," said a recent People magazine article. 

"Rollins is uncovering new musical perspectives at a 
superhuman rate," said a recent New York Daily News article. 

"Jazz people all have the night-I-saw-Sonny Rollins stories." 

Often called the "greatest living tenor saxophonist," 

Rollins has lived jazz for four decades and has recorded numerous 
classic albums, such as "A Night at the Village Vanguard," 
"Saxophone Colossus," "Worktime," "Freedom Suite" and "The 
Bridge." 


More- 
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His most recent album, "Falling in Love with Jazz," 
was recorded in a series of sessions with guest artists and 
members of his working band, such as Tommy Flanagan, Jack 
DeJohnette, Branford Marsalis, Jerome Harris, Jeff Watts, Mark 
Soskin and Bob Cranshaw. 

Rollins's mastery and integration of styles from every 
corner of jazz — from the speed and accuracy of bebop to 
romantic ballads to lively dance rhythms — has made him 
"possibly the most incisive and influential jazz instrumentalist 
since Charlie Parker," according to New Yorker magazine jazz 
critic Whitney Balliet. 

His career began in the 1950s, when he worked with other 
jazz legends such as Miles Davis and Charlie Parker, then moved 
on to the Max Roach-Clifford Brown Quintet, one of the strongest 
and most influential bands in the hard-bop era. In 1957, Rollins 
began performing on his own own. 

Rollins attributes his success and stamina as a musician to 
his spiritual and physical discipline. 

Tickets, at $22, can be purchased at TicketCenter Outlets 
and PhoneCharge (202) 432-0200. Special discounts are avialable 
for series subscribers, senior citizens and GW ID holders at The 
George Washington University Box Office, Marvin Center, 800 21st 
Street, NW. 

—30— 

**Note: Media wishing to interview Sonny Rollins or review the 
performance should call Heather Ittel in the Office of 
University Relations, at (202) 994-6460. 



NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 

SLUG: O^OCAAV- ^MEL 


AUTHOR: 




DATE RELEASED: 


'/6o/^o 


1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


S) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 


6) National Daily 

a) Washington Bureau 

b) Home Office 
^c) Lifestyle Editor 

) Op-Ed Editor 


7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


SUBJECT or AUDIENCE 


11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 


12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


13) Art 

^newspaper reporters 
adio reporters 
TV reporters 

d) specialized publication reporters 

c) calendar listings 


15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


16) College Newspapers (local) 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 
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e) Special Campus 
0 Dean’s List 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 


23) Etonamics/Financs 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


45) Religion 

a) newspaper reporters 

d) specialized publication reporters 


30) Hgaliii Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


^Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 


31) Historical 

d) specialized publication reporters 


32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(48))Technologv 

a) newspaper reporters 

c) T V reporters 


—d);g>ecialized publication rep 
e) calendar listings 


33) Law/Tht Couas 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 


49) TfitaMnmumcaiifiQS 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


34) Libraries 

d) specialized publication reporters 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


31) While Mouse 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 


37) Military 

a) newspapers 
d) specialized publications 


53^ Wompa/Farndv/Leisi^e-Oneiiied 

Audigngg 

d) specialized publications 


38) Museums 

d) specialized publication reporters 


39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


54) Yomli-Ongnicd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


56) President s List 

a) media 

b) colleagues 


. djjpecialized publication reporters 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


4i)Pfiniaepn/Psfcnsc 

National Secmiiv 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


57) lemma 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


58) lewisliMgdia 

a) newspapers 

b) broadcast 


27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


43) Public/lniemaiional Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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November 20, 1990 
CONTACT: Richard J. Arnold 

(202) 944-6460 

FOR IMMEDIATE RELEASE 

RATCHFORD STRESSES CRUCIAL ROLE OF SCIENCES 

TO LOCAL AREA EDUCATORS 

WASHINGTON, D.C. — "If we do not demonstrate the wonder and 
excitement of science to students by the time they are in high 
school, they are lost to science forever,” the Honorable J. 
Thomas Ratchford warned a group of area high school science 
teachers and science coordinators last week at The George 
Washington University. 

Ratchford, Associate Director for Policy and International 
Affairs of the President's Office of Science and Technology 
Policy, addressed 200 attendees at a dinner sponsored by the 
University's School of Engineering and Applied Science (SEAS). 
The event was held to promote careers in science and technology, 
and to advise area schools of the variety of programs and 
scholarships available at GW. 

Noting that eight of the nine Nobel scientists this year 
were from the U.S., Ratchford stated that nonetheless there 
currently exists a reluctance on the part of the nation's youth 


-MORE- 




SEAS DINNER 




to continue in this academic direction. He believes that a 
"cultural change" is necessary to reempahsize education 
throughout the nation, and challenged the members of the audience 
to effect that change. 

Following his address, Ratchford fielded questions on how 
retired science educators and federal and local policy might 
assist in efforts to promote science, mathematics and 
engineering. 

Other speakers represented SEAS. They included Acting Dean 
Donald Gross; International Business Machine (IBM) executive 
Peter Keiller, visiting professor of electrical engineering and 
computer science; C. Dianne Martin, event coordinator; and 
manager of Engineering Admissions Nicholas A. Marziani. 

The evening's events included the premiere of a video 
specifically developed by SEAS to illustrate the variety of 
science educational opportunities available at GW. Copies were 
provided for each of the schools represented at the dinner. 


—30— 
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school, they are lost to science forever," the Honorable J. 
Thomas Ratchford warned a group of area high school science 
teachers and science coordinators last week at The George 
Washington University. 

Ratchford, Associate Director for Policy and International 
Affairs of the President's Office of Science and Technology 
Policy, addressed 200 attendees at a dinner sponsored by the 
University's School of Engineering and Applied Science (SEAS). 
The event was held to promote careers in science and technology, 
and to advise area schools of the variety of programs and 
scholarships available at GW. 

Noting that eight of the nine Nobel scientists this year 
were from the U.S., Ratchford stated that nonetheless there 
currently exists a reluctance on the part of the nation's youth 
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to continue in this academic direction. He believes that a 
"cultural change" is necessary to reempahsize education 
throughout the nation, and challenged the members of the audience 
to effect that change. 

Following his address, Ratchford fielded questions on how 
retired science educators and federal and local policy might 
assist in efforts to promote science, mathematics and 
engineering. 

Other speakers represented SEAS. They included Acting Dean 
Donald Gross; International Business Machine (IBM) executive 
Peter Keiller, visiting professor of electrical engineering and 
computer science; C. Dianne Martin, event coordinator; and 
manager of Engineering Admissions Nicholas A. Marziani. 

The evening's events included the premiere of a video 
specifically developed by SEAS to illustrate the variety of 
science educational opportunities available at GW. Copies were 
provided for each of the schools represented at the dinner. 
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November 26, 1990 
CONTACT: Richard J. Arnold 

(202) 944-6460 

FOR IMMEDIATE RELEASE 

PARTING COMPANY? AWARD-WINNING GW PROJECT 

HELPS JOBLESS COPE WITH STRESS OF UNEMPLOYMENT 

WASHINGTON, D.C. — The recent economic downturn has forced 
workers in several industries to confront the hard realities of 
unemployment. Nonetheless, a project developed by a professor at 
The George Washington University may provide a psychological 
cushion to help jobless people cope with the emotional stresses 
involved in unemployment and job searches. 

Robert Caplan, professor of psychology at GW, has won the 
1990 Lela Rowland Prevention Award from the National Mental 
Health Association. The award came as a result of a project he 
initiated — with colleagues at the University of Michigan — to 
address numerous studies showing that job loss can lead to 
increased risk of depression and psychiatric hospitalization. 

Nearly 1,000 recently unemployed adults participated in the 
study geared to improve job-seeking skills. Test subjects were 
also provided an "attitudinal inoculation" — or self-assessment 
and attitudinal coping skills — to deal with the inevitable 
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setbacks and threats to self-confidence and motivation that 
unemployed people encounter in seeking reemployment. Lastly, the 
project made use of social support from other groups of job¬ 
seekers within the program. 

"When someone loses a job, the best medicine for preventing 
depression is a new job," said Caplan. He concluded that getting 
a job would require a program equipping a person with three 
things — skills in how to go about looking for a job in a highly 
competitive market, self-confidence to put those skills in play 
and the expectation that success would not be instant. "One has 
to be prepared for the discouraging quality of setbacks" he 
said. 

Research findings revealed persons in the experimental 
program showed significantly higher motivation to continue their 
job search than those not involved in it. Participants were not 
only also more likely to find jobs that made better use of their 
skills and abilities; they landed better paying jobs. 

Without such strategies, Caplan believes, people 
unintentionally set themselves up for depression by assuming that 
they will find a job immediately. "Such unrealistic expectations 
can lead the job seeker to be emotionally and motivationally 
devastated by unexpected setbacks." 

Caplan is a professor of psychology and of psychiatry and 
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behavioral sciences, and director of the doctoral program in 
industrial/organizational psychology at GW. He is also a member 
of the Center for Family Research at the University's School of 
Medicine and Health Sciences. 
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MEDIA CONTACT: 

PUBLIC CONTACT: 


Kellie J. Boyet 
(202) 994-6460 

(202) 994-7238 


FOR IMMEDIATE RELEASE 

GW AND DC BAR EXAMINE FEDERAL PROCUREMENT FRAUD 

An in-depth look inside the world of federal procurement 
fraud will be hosted by the District of Columbia Bar Association 
and The George Washington University National Law Center early 
next year. During the two-day conference, more than 30 leading 
authorities will deliver presentations on the changes in laws and 
policies concerning federal procurement practices. 

The "First Annual Institute on Federal Procurement Fraud: 
Current Issues and New Developments in Civil and Criminal 
Enforcement" will be held at the J.W. Marriott Hotel, 1333 
Pennsylvania Avenue, NW, in Washington, DC, from Jan. 18 to 19, 
1991. 

Topics to be discussed during the conference include 
priorities and new direction in the criminal enforcement field, 
acquisition of information by government contractors, organizing 
a defense in federal procurement fraud investigations and the 
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changes in corporate sentencing guidelines. Overviews of the 
Fasle Claims Act and Qui Tam Actions also will be provided. The 
sessions will be directed by representatives from the Departments 
of Justice and Defense, as well as corporate counsel and 
experienced private practice attorneys. 

A highlight of the conference will be the Jan. 18 luncheon 
kyenote speech by Michael F. Barrett, Jr., chief counsel and 
staff director of the subcommittee on oversight and 
investigations of the House of Representative's Energy and 
Commerce Committee. 

Some of the noted speakers include Theodore Greeneburg, 
deputy chief, U.S. Department of Justice Criminal Division's 
Fraud Section; Terrence O'Donnell, general counsel, U.S. 
Department of Defense; Michael Millikin, attorney, General Motors 
Corp.; Frank Menaker, vice president and general counsel, Martin 
Marietta Corp.; Ilene H. Nagel, commissioner, U.S. Sentencing 
Commission; and Louis Oberdorfer, U.S. District Court for the 
District of Columbia. 

The cost for "Federal Procurement Fraud" is $625 which 
includes luncheon, reception and course materials. For D.C. Bar 
members and GW National Law Center alumni, the cost is $595. 

For more information or to register for the conference, 
contact GW's Office of Conferences and Institutes, at (202) 994- 
7238. Registration deadline is Jan. 4, 1991. 
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b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inttmational Affairs 

Sait Bganmau 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) media 

b) colleagues 


57)l£m2imi 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

38) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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November 26, 1990 
CONTACT: Richard J. Arnold 

(202) 944-6460 

FOR IMMEDIATE RELEASE 

GW HOSTS HEARINGS OF VICE PRESIDENTIAL 

ADVISORY COMMITTEE FOR U.S. SPACE PROGRAM 

WASHINGTON, D.C. — More than fifteen select professionals, from 
the aviation and space industry, government and academia, 
reflecting a variety of expertise testified before the Vice- 
Presidential Advisory Committee on the Future of the U.S. Space 
Program during two-days of public hearings hosted by the Space 
Policy Institute of The George Washington University's Elliott 
School of International Affairs. 

The committee's task: to present National Aeronautics and 
Space Administration (NASA) management with possible methods to 
implement the U.S. Space Program for the future. Chaired by 
Norman B. Augustine, chairman and CEO of Martin Marietta 
Corporation, the 12-member committee is comprised of individuals 
selected for their knowledge of space activities and management 
expertise. 

Noted author and lecturer Carl Sagan told the committee he 
believed the U.S. was not spending enough money on space 
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exploration. Sagan stressed the importance of NASA pursuing its 
Mars mission apace, saying that continuing the mission in 
cooperation with other nations to cut cost makes economical 
sense. He noted a curious "obdurance on NASA's part to consider 
joint missions" at a time when the Department of Defense is more 
than willing to consider them. 

Harlan Cleveland, professor emeritus of the Hubert H. 
Humphrey Institute of Public Affairs, echoed Sagan's statements 
defining space as one of four environments he calls "global 
commons" — the others are the atmosphere, the oceans, and 
Antarctica. Cleveland said NASA's exploration of space should be 
a global enterprise, not just because it is "saleable," but 
because it "would seem natural to most people in much the way 
human rights seem natural." 

Vice Admiral Donald D. Engen, president of the Air Safety 
Foundation advocated the creation of a Cabinet level Air and 
Space Department that would formulate regulations to accommodate 
air/space interaction. 

Deputy Secretary of Transportation Elaine L. Chao addressed 
the need for NASA to expand its commercial space launch industry 
which, she felt, is currently being threatened by foreign launch 
service suppliers. She noted that currently only Florida and 
Hawaii have space ports and only one other state has expressed an 
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interest in building one. 

Gerhard Caspar, provost of the University of Chicago 
remarked on a "withering of support for instrument development," 
and exhorted NASA to accept grant applications that were more 
"broadly defined." 

The two-day event marked the fourth scheduled hearing and 
the first time the committee held one of its hearings at a 
private institution. The hearings were broadcast nationally on 
NASA's internal television frequency. 

The committee's final report is scheduled for December 3-4. 
Chairman Augustine expressed the hope that the committee's goals 
could be completed by December 15. 
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AUTHOR: 
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WX. 


DATE RELEASED: 


1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

3) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 
**) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
— (magazine, newsletters, etc.) 

12; /-wrchitecture 

a) newspaper reporters 

d) specialized publication reporters 

13)AjL 

CS) newspaper reporters 

b) radio reporters 

c) TV reporters 

- -d) specialized publication reporters 
v cVeilcndar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

13) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV' reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Financg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
23) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio repo^rs 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

33) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) MU2£M1£ 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcmagpn/Pcfgnsc 

NaiiQpal Securiiv 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/1 memauonal Affairs 

Slate Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TgtapmmunicanoiLS 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/FamtiY/L{^jre^ss£d 

Audience 

d) specialized publications 

34) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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NOV. 26, 1990 


FOR MORE INFORMATION: (202) 994-1525 

(202) 994-7091 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW'S DIMOCK GALLERY FEATURES DIVERSE THEMES IN PAINTING 


EVENT: Paintings by GW alumni artists in the Washington area 
will be displayed in "Diverse Themes: GW Alumni 
Invitational Painting Exhibition" at The George 
Washington University Dimock Gallery. Participating 
artists are Judy Bass, Stuart Gosswein, Rachel Greene, 
Patrick Kirwin, Josephine Haden, Mary Nash, Sarah Pitkin 
and Cynthia Young. 

WHEN: December 6, 1990 - January 3, 1991 

Tuesday through Friday, 10 a.m. to 5 p.m. 

Saturday, noon to 5 p.m. 

Closed to the public Sunday and Monday. 

WHERE: Dimock Gallery, The George Washington University 
Off the lower lounge of Lisner Auditorium 
21st and H Streets, NW 

COST: Free and open to the public 

***************************************************************** 

The George Washington University Dimock Gallery exhibit 
"Diverse Themes" features paintings by selected GW alumni 
artists who work professionally in the Washington metropolitan 
area. One in a series of Dimock Gallery thematic alumni 


-More- 



GW DIMOCK GALLERY 
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exhibits, "Diverse Themes" explores various ways in which 
painters view the world. It will be on view from December 6, 

1990 through January 3, 1991. 

Most of the artists featured in the exhibit pursued their 
chosen themes through series. "The diversity of their expression 
touches not only the way in which the painters approach the 
rigors of the medium," says Dimock Gallery Curator Lenore Miller, 
"but also in the content and stylistic expression applied." 

Many of the artists use intense color as the vital 
organizational factor in their works. "Color perceived as energy 
and life force shapes the artists’ representation of the natural 
world," Miller adds. 

Artists Rachel Greene and Josephine Haden express dynamic 
energy through vivid colors. Judy Bass and Cynthia Young use 
color as an abstract symbol to express opposing forces and mythic 
legends. Figuration and memory, self-portraiture and dream 
imagery are found in the paintings of Stuart Gosswein, Patrick 
Kirwin, Mary Nash and Sarah Pitkin. 

The first art alumni invitational exhibition at GW, held in 
1982, was a national juried exhibit. Since then, there have been 
three other similar juried alumni shows. "This year, says 
Miller, "we chose to focus on a smaller group of talented alumni 
who are painting with an expressive point of view." Curated 


-More- 
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thematic or specialized media alumni shows will continue to be 
staged at the gallery in the future. 

The Dimock Gallery is located off the lower lounge of 
Lisner Auditorium, 21st & H Streets, NW. Hours are Tuesday 
through Friday, 10 a.m. to 5 p.m., and Saturday, noon to 5 p.m. 
The gallery is closed to the public on Sunday and Monday but open 
for selected Lisner Auditorium performances. Admission is free. 
For more information call (202) 994-1525 or (202) 994-7091. 
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Daily 

detro Desk 
w Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 
''■“'National Desk 
oa dcast 
a; Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 
fc) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub<ategories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

tcialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Fmance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Uw/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecotnmunicaiions 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


4i)Pcntagon/E>cfcnsc 
National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 


43) Public/1 memational Attain 

LPaanmcm 



C d) specialised pub lica tion icpon ew 


44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womens Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/FamilY/Ui«ifC-Qncaicil 

Audience 

d) specialized publications 

54) Youih-Oriemed Audience 

a) i it w Spa per ttpQfltl VvA* UTiuiS 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) SfiaC£ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) Presidents Lisi 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Nov. 28, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

HOW TO MARKET TO EUROPEAN COMMUNITY-1992 IS TOPIC OF NEW BOOK 

"Marketing Strategies for the New Europe: A North American 
Perspective on 1992" (American Marketing Association, 1990) 
provides needed direction for firms as they scramble for a place 
in the new European marketplace. The comprehensive monograph, by 
John K. Ryans and Pradeep Rau, examines the current market 
integration process in Europe from a North American point of view 
through two extensive studies of firms in general, and personal 
interviews with a number of U.S. firms. 

Ryans, from Kent State University, and Rau, from The George 
Washington University, contend that "Over the next few years, 
American companies, whether they are active in Europe today or 
not, will need to take constructive, thoughtful action to defend 
themselves against more aggressive competition from European 
companies and to exploit the opportunities an integrated European 
market has to offer." 

The monograph contains a brief history of The European 
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Community 1992 (EC-92), entry strategies that companies can use 
to ensure a presence in the new market, and an analysis of 10 key 
European industries, including services, retailing, computers, 
automobiles and food. Vignettes detailing key European Community 
marketing strategies by firms such as A.C. Nielsen, H.J. Heinz, 
Northern Telecom and Tupperware add to the analysis. 

The book examines to what extent many of the leading U.S. 
companies have already developed their plans for EC-92 and what 
alternatives companies have if they wish to insure a position in 
the new market. 

Ryans and Rau warn companies against relying too heavily on 
previous experiences, or using the nation-by-nation basis in 
reaching the new European marketplace, since no one knows exactly 
what to expect from EC-92. 

While the two contend that those U.S. marketers already 
established in Europe will stand to gain the most from EC-92 
because they have always treated Europe as one market, they add 
that EC-92 also will provide opportunities for companies that 
have previously found Europe too fragmented to be interesting. 
"The reduction of technical barriers and the consolidation of 
European companies will create new markets and customers with 
sufficient potential to attract American and Asian interests." 

"Over the next few years," say the authors, "American 
companies, whether they are active in Europe today or not, will 
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need to take constructive, thoughtful action to defend themselves 
against more aggressive competition from European companies in 
both the European marketplace and the United States, and to 
exploit the opportunities an integrated European market has to 
offer. 


—30— 

**Note: Media wishing to obtain a copy of the book should contact 
Heather Ittel in the Office of University Relations, (202) 
994-6460. 
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FOR IMMEDIATE RELEASE 

HOW TO MARKET TO EUROPEAN COMMUNITY-1992 IS TOPIC OF NEW BOOK 

"Marketing Strategies for the New Europe: A North American 
Perspective on 1992" (American Marketing Association, 1990) 
provides needed direction for firms as they scramble for a place 
in the new European marketplace. The comprehensive monograph, by 
John K. Ryans and Pradeep Rau, examines the current market 
integration process in Europe from a North American point of view 
through two extensive studies of firms in general, and personal 
interviews with a number of U.S. firms. 

Ryans, from Kent State University, and Rau, from The George 
Washington University, contend that "Over the next few years, 
American companies, whether they are active in Europe today or 
not, will need to take constructive, thoughtful action to defend 
themselves against more aggressive competition from European 
companies and to exploit the opportunities an integrated European 
market has to offer." 

The monograph contains a brief history of The European 
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Community 1992 (EC-92), entry strategies that companies can use 
to ensure a presence in the new market, and an analysis of 10 key 
European industries, including services, retailing, computers, 
automobiles and food. Vignettes detailing key European Community 
marketing strategies by firms such as A.C. Nielsen, H.J. Heinz, 
Northern Telecom and Tupperware add to the analysis. 

The book examines to what extent many of the leading U.S. 
companies have already developed their plans for EC-92 and what 
alternatives companies have if they wish to insure a position in 
the new market. 

Ryans and Rau warn companies against relying too heavily on 
previous experiences, or using the nation-by-nation basis in 
reaching the new European marketplace, since no one knows exactly 
what to expect from EC-92. 

While the two contend that those U.S. marketers already 
established in Europe will stand to gain the most from EC-92 
because they have always treated Europe as one market, they add 
that EC-92 also will provide opportunities for companies that 
have previously found Europe too fragmented to be interesting. 
•'The reduction of technical barriers and the consolidation of 
European companies will create new markets and customers with 
sufficient potential to attract American and Asian interests." 

"Over the next few years," say the authors, "American 
companies, whether they are active in Europe today or not, will 
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need to take constructive, thoughtful action to defend themselves 
against more aggressive competition from European companies in 
both the European marketplace and the United States, and to 
exploit the opportunities an integrated European market has to 
offer. 
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**Note: Media wishing to obtain a copy of the book should contact 
Heather Ittel in the Office of University Relations, (202) 
994-6460. 
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1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 
—^) Lifestyle Editor 

) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

ji) newspaper reporters * 

radio reporters 
TV reporters 

d) specialized publication reporters 

c) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) CopsumSI 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Etonomics/Financs 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 
-c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 


34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) specialized publication reporters 



Hi) news paper reporters 

b) radio reporters 


c) TV reporter! 


^specialized publication reporters 


48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


49) TelctgmmunicauoDS 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Lii£iatX 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pciuagpn/t>cfcnsc 

National Sstumv 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lniemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) Whllfi house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 


53) W Q m^n7F«milv / Lei5»ire-Orien«ed 
Audience 

d) specialized publications 


54) Yomii-Onenicd Audicms 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 


3 newspaper re porters/col um p^ 

b) radio reporterVshows 

cjjrV-ie porte rs 
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s pecial ized publication reporters^) 


56) President's List 

a) media 

b) colleagues 


a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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November 28, 1990 
CONTACT: Richard J. Arnold 

(202) 944-6460 

FOR IMMEDIATE RELEASE 

HARWIT RECOUNTS THE PATH TO SCIENTIFIC UNDERSTANDING 

Giving a discovery a name does not necessarily constitute 
understanding of it, Martin 0. Harwit, Ph.D., director of the 
Smithsonian Institution's National Air and Space Museum told an 
audience of students and scientists recently. 

Harwit delivered this and other thoughts at a physics 
colloquium titled "The Growth of Understanding in Astrophysics" 
at The George Washington University's Corcoran Hall auditorium. 

He is the third guest lecturer for this season's physics 
colloquium series sponsored by GW in cooperation with the 
National Science Foundation. 

Astrophysics is the branch of astronomy dealing with the 
physical and chemical constitution of celestial matter. Harwit 
likened the visual affirmation of understanding to a computer 
composition using Newtonian principles: "This is what we see." 
However, when dealing with true astrophysical phenomena, he said, 
"details have to be filled in. We understand only the rough 
picture." 


—MORE— 



HARWIT 




Harwit cited the progression of theories explaining 
supernovas, as well as those explaining how energy is generated 
in the sun, as he took his audience down the fallacy-pitted road 
to explaining — and then understanding — the truth behind these 
cosmic events. 

"Understanding does not have a simple time-relationship with 
discovery," he told his audience. Harwit maintained that delay 
in the reasonable understanding of an event among the scientific 
community occurs because an evolution takes place. However, he 
noted, "It is probably more of a sociological evolution than a 
scientific one." Scientific understanding, he allowed, may 
ultimately be no more than a consensus among scientists. 

Harwit concluded his talk with other thoughtful, and 
sometimes wry, observations. He feels strongly that novel 
results or concepts require the active support of an 
authoritative figure if they are to gain recognition in the 
scientific community. Regarding occasional inattention to 
important theories, he stated that visibility is a critical 
issue. "Work older than five years is seldom cited explicitly. 

So if you have a good idea, publish it every five years." 

Harwit has published three books on astrophysics and 
astronomy and is the author of more than 170 articles on 
scientific subjects. 
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Harwit cited the progression of theories explaining 
supernovas, as well as those explaining how energy is generated 
in the sun, as he took his audience down the fallacy-pitted road 
to explaining — and then understanding — the truth behind these 
cosmic events. 

"Understanding does not have a simple time-relationship with 
discovery," he told his audience. Harwit maintained that delay 
in the reasonable understanding of an event among the scientific 
community occurs because an evolution takes place. However, he 
noted, "It is probably more of a sociological evolution than a 
scientific one." Scientific understanding, he allowed, may 
ultimately be no more than a consensus among scientists. 

Harwit concluded his talk with other thoughtful, and 
sometimes wry, observations. He feels strongly that novel 
results or concepts require the active support of an 
authoritative figure if they are to gain recognition in the 
scientific community. Regarding occasional inattention to 
important theories, he stated that visibility is a critical 
issue. "Work older than five years is seldom cited explicitly. 

So if you have a good idea, publish it every five years." 

Harwit has published three books on astrophysics and 
astronomy and is the author of more than 170 articles on 
scientific subjects. 
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3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 
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a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 
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a) Local Coverage 
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b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

ire Services 
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b) National Desk 
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c) Network TV News Desk 
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18) Computers 
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d) specialized publication reporters 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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a) newspaper reporters 
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c) TV reporters 

d) specialized publication reporters 
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b) radio reporters 
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d) specialized publication reporters 

e) calendar listings 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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d) specialized publication reporters 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Lawfflic Cains 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 
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d) specialized publication reporters 
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a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 
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a) newspaper reporters 
d) specialized publication reporters 
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a) newspaper reporters 
d) specialized publication reporters 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 
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a) newspaper reporters 

d) specialized publication reporters 
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a) newspaper reporters 
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(in-flight magazines) 
z) travel trade publications 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 
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a) newspaper reporters/columns 
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b) radio reporters 
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b) British 

d) specialized publication reporters 
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c) Canadian 
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a) newspaper reporters 
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b) radio reporters 

55) Space 

e) Japanese 
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c) TV reporters 

a) newspaper reporters/columns 
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a) newspaper reporters 

d) specialized publication reporters 

b) radio reporters/shows 

g) German 

b) radio reporters 

e) calendar listings 

c) TV reporters 

h) Korean 

c) TV reporters 


d) specialized publication reporters 

i) Chinese 

d) specialized publication reporters 

401 Politics 

a) newspaper reporters 

56) President's List 
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sub-categories a, b, c. Non-under- 
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listings limited to local media in sub¬ 
categories a, b, c. 
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27) Environment 
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a) newspaper reporters 
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d) specialized publication reporters 
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a) newspaper reporters 
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d) specialized publication reporters 
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b) radio reporters 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 
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a) media 
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c) TV reporters 
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e) calendar listings 
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a) newspapers 
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c) TV reporters 
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MEDIA CONTACT 


Nov. 29, 1990 
Heather Ittel 
(202) 994-6460 


FOR IMMEDIATE RELEASE 

FULLER FORECASTS OPTIMISTIC OUTLOOK FOR WASHINGTON AREA 

What the Washington area is experiencing today — a slowdown 
and very real possibility of recession — is partially a 
consequence of its rapid growth, contends Stephen S. Fuller, 
professor of urban planning at The George Washington University. 
Fuller presented his "Local Economic Outlook for the 1990s" to a 
group of alumni from the University's School of Business and 
Public Management at a luncheon in Virginia held last Tuesday. 

"We sort of outgrew ourselves," Fuller said. "It's like a 
kid of 13 or 14 whose pants used to fit last year, but are two 
short for him now." Despite the recession in the real estate 
market, which has effected other sectors of the Washington area 
economy, Fuller predicts the downturn will be shortlived. 

Several factors contribute to Fuller's optimistic outlook for the 
area —its rapid population growth, changing economic structure 
and emerging role in the system of global cities. 

In the last 10 years, 617,000 people have been added to the 
Washington area population of 3.9 million people, representing a 

-More- 
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growth rate of 20%. Forecasts have estimated that the area 
could generate another 600,000 to 800,000 new residents in the 
coming decade. The Washington economy is predicated on this 
rapid population growth. 

Another positive indicator is the structure of the workforce 
and the industries in the area. Fuller's studies show that 65- 
70 percent of the region's labor force comes from areas that are 
insulated from cyclical patterns in the national economy. The 
federal government, industries supported by federal purchases, 
universities, health care and food sales are all sectors "that 
are here to stay." Unemployment in the area — which Fuller says 
may peak at about 4.5 percent before the economy begins to heal— 
is far below national levels. 

In addition, he says that many of the businesses that have 
come into the region in the last ten years have been nurtured by 
the federal government. Eighty percent of the federal 
contractors Fuller surveyed last spring said that the products 
and services they sold the federal government are more 
diversified today than in 1980. Eighty percent of the respondees 
also said that they sold the same type of goods and services to 
the private sector as they did to the government. 

Another factor indicating positive signs for the Washington 
area is its expanding role as an international business center. 
Washington is becoming the nexus for firms in business support 

-More- 
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services and firms that assist others doing business overseas, 
says Fuller. 

With more workers, the area will need more space — both 
office and residential — Fuller acknowledges. One of the 
larger problems facing the area will be financing. Regulations 
are requiring banks to maintain higher capital levels than they 
did in the 1980s. However, "If we can get financing, says 
Fuller, "by 1993 this place will be booming again." 
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services and firms that assist others doing business overseas, 
says Fuller. 

With more workers, the area will need more space — both 
office and residential — Fuller acknowledges. One of the 
larger problems facing the area will be financing. Regulations 
are requiring banks to maintain higher capital levels than they 
did in the 1980s. However, "If we can get financing, says 
Fuller, "by 1993 this place will be booming again." 
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NOV. 29, 1990 

MEDIA CONTACT: Kellie J. Boyet 

(202) 994-6460 
Brett Caldwell 
(202) 994-7313 

MEDIA ADVISORY 

ISRAELI MILITARY ADVISOR AHARON LEVRAN DISCUSSES 

"AFTER THE WAR WITH IRAQ” 

Brigadier General Aharon Levran, currently a military 
security advisor to the Israeli government, will address students 
of The George Washington University on Tues., Dec. 4 at 8:00 pm 
in the Marvin Center's Continental Room (3rd Floor), 800 21st 
Street, NW. 

His discussion, "After the War with Iraq," will focus on the 
crisis in the Persian Gulf and Israel's role in the Middle East. 
Sponsored by the Program Board and the American Students for a 
Safe Israel, two student groups at GW, the event is open to the 
University community. 

Levran, an Israeli Defense Force officer from 1954 to 1984, 
is founder of Security & Peace, an organization of Israeli 
reserve generals and field officers. An author specializing in 
the Middle East, his works include "The Iran-Iraq War" (1989) and 
"The Dangers of a Palestinian State" (1990). Levran also is the 
coauthor of "The Middle East Military Balance" (1985) and "Can 
Israel Survive a Palestinian State?" (1990). 

-30- 

Media interested in attending Levran's speech should contact 
Kellie J. Boyet, GW Office of University Relations at (202) 994- 
6460, or Brett Caldwell, Program Board, at (202) 994-7313. 
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NOV. 30, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

WHAT THREATS DO TERRORISTS POSE IN 1991? 

Leading experts from the Departments of State and Defense, 
the FBI, Capitol Hill and area think tanks will join George 
Washington University terrorism expert Yonah Alexander at a 
briefing to review terrorist incidents of the past year, and the 
threats the United States and other nations may encounter from 
terrorist groups in 1991. 

"Terrorism: A Review of 1990 and the Prospects for 1991" 

will take place on Monday, Dec. 10 from 4:00 to 6:00 pm at GW's 
Marvin Center, Room 405, 800 21st Street, NW. In addition to 
GW, the briefing is being co-sponsored by The Leon and Marilyn 
Klinghoffer Memorial„.,Eoundation of the Anti-Defamation League of 
B'nai B'rith. 

The briefing will focus on the opportunities for terrorism 
due to the current crisis in the Persian Gulf, the face of 
terrorism in the new Eastern Europe, the possibility of domestic 
terrorist incidents in the U.S., and the changes in aviation 
security as a result of terrorism. 

Joining Alexander will be Diane Cohen, minority counsel, 
U.S. Senate Judiciary committee; Dick Combs, staff member, U.S. 


—MORE— 




TERRORISM... 


—2 — 


Senate Armed Services committee; Anthony Fainberg, director, 
terrorism and technology project, Congressional Office of 
Technology Assessment; Dennis A. Pluchinsky, senior European 
analyst, Bureau of Diplomatic Security's office of threat 
analysis, Department of State; Peter Probst, special assistant, 
office of the secretary, Department of Defense; Gabriel 
Schoenfeld, senior fellow in Soviet studies, Center for 
Strategic and International Studies; Sohrab C. Sobhani, professor 
of government, Georgetown University; Billie H. Vincent, senior 
vice president, Aerospace Service International, Inc.; and Earl 
Anthony Wayne, director of regional affairs, office of 
coordinator for counter-terrorism, Department of State. A 
representative from the Federal Bureau of Investigations also is 
expected to attend. 

Maurice A. East, dean of GW's Elliott School of 
International Affairs, and Kenneth Jacobson, director of 
international affairs at B'nai B'rith's Anti-Defamation League 
will open the discussion. A question and answer period will 
follow the presentations. 

—30— 

Media interested in attending the briefing should contact Kellie 
J. Boyet, GW's Office of University Relations at (202) 994-6460. 
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CONTACT 


NOV. 30, 1990 
Kellie J. Boyet 
(202) 994-6460 


MEDIA ADVISORY 

WASHINGTON CIRCLE DEBATES WHETHER MARKET FORCES 

CAN REFORM AMERICAN EDUCATION 

EVENT: The Washington Circle, an intellectual forum at The 

George Washington University, will delve into the world 
of education in its next debate with "Will Market 
Forces Reform Our Educational System?" 

Panelists for the discussion include leaders from 
state and U.S. Departments of Education, the 
American Federation of Teachers, the Association for 
Supervision and Curriculum Development, the Brookings 
Institution and The George Washington University. 

WHEN: Wednesday, Dec. 12, 1990 

7:30 p.m. 

WHERE: The George Washington University 

Marvin Center, Room 403 
800 21st Street, NW. 

NOTE: Admission is by invitiation only. 

***************************************************************** 

BACKGROUND: 

Since the National Education Commission on Excellence in 
Education warned in 1983 that a "rising tide of mediocrity" 
threatened our schools, some of the most visible and 
controversial reform plans have centered on the role of school 
choice, says Jeffrey Henig, GW associate professor of political 
science and organizer of the Washington Circle debate. Giving 
families greater freedom to select which school their child will 
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"WILL MARKET FORCES REFORM OUR EDUCATION SYSTEM?" 
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attend, some experts argue, will require schools to compete with 
one another, thereby forcing them to improve. 

Many school choice advocates explicitly base their 
proposals, according to Henig, on an economic markets analogy. 
Like businesses who compete for customers, they contend, if 
schools compete for students, the quality of education will 
increase. 

The Washington Circle will address this issue by debating 
such questions as: How well does market forces reform apply to a 
complex service like education; what is the evidence that school 
choice plans will lead to better education; and are critics of 
school choice right when they warn that market forces might 
simply generate greater inequalities, racial segregation and 
further isolation of inner city public schools. 

The Circle's discussion on school choice will be opened by 
John Chubb, a senior fellow at the Brookings Institution; Albert 
Shanker, president of the American Federation of Teachers; and 
Charles Glenn, executive director of the Office of Educational 
Equity at the Massachusetts Department of Education. They will 
be joined by commentators Jack Klenk, special advisor at the 
U.S. Department of Education and Diane Berreth, deputy director 
of the Association for Supervision and Curriculum Development. 
Amitai Etzioni, GW University Professor and a founder of the 
Circle, and Milton Carrow, a research professor in University's 
Graduate Institute for Policy Education and Research, will direct 
the discussion. 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
FOR RESERVATIONS: (202) 994-8127 


FOR IMMEDIATE RELEASE 

KNIGHT A. KIPLINGER DISCUSSES AMERICA IN THE GLOBAL '90S 

EVENT: Knight A. Kiplinger, editor-in-chief and publisher of 
Changing Times magazine, will discuss "America in the 
Global '90s" at a luncheon honoring him as "VIP of the 
Year." The event is being sponsored by the Alumni 
Association of The George Washington University School of 
Business and Public Management. 

WHEN: Thursday December 6, 1990 
11:30 a.m. reception 
12:00 lunch/speech 

WHERE: The George Washington University 
University Club 
Marvin Center, 3rd floor 
800 21st St., NW 

COST: $18 per person 

BACKGROUND: Kiplinger is editor-in-chief of Changing Times, the 

nation's first magazine of personal financial guidance with a 
monthly readership of one million. He also is associate editor 
of Kiplinger Washington Letter, a business forecasting 
publication circulated weekly to over 400,000 subscribers. 

In September 1989 Kiplinger co-authored "America in the Global 
•90s" with his father, business journalist Austin H. Kiplinger." 
The book predicts that the United States is on the threshold of a 
new era of economic growth. In 1986 Kiplinger also wrote "The 
New American Boom" with the Kiplinger Washington Letter staff. 

—30— 

**Note: Media wishing to attend this event, should contact 
Heather Ittel in the Office of University Relations, at 
(202) 994-6460. 
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**Note: Media wishing to attend this event, should contact 
Heather Ittel in the Office of University Relations, at 
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December 4, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

AREA MATH TEACHERS OFFERED TECHNICAL WORKSHOP 

WASHINGTON, D.C. — Area math teachers will have an opportunity 
to attend a three-day workshop on technical advances in mathe¬ 
matics and mathematics teaching offered by The George Washington 
University School of Engineering and Applied Science (SEAS). 

The workshop, scheduled for June 26-28, 1991, is held in 
conjunction with GW's Science and Engineering Apprentice 
Programs for high school students and sponsored by the Department 
of Defense. One education course credit will be awarded upon 
completion of the workshop. 

The class will focus on new mathematical theories and 
practices used at Department of Defense (DoD) laboratories. 
National Security Agency mathematicians will provide 
presentations and lectures on related topics. 

Additional information or application materials are 
available from Marylin Krupsaw, director, Science and Engineering 
Apprentice Programs, The George Washington University, Staughton 
Hall, Washington, D.C. 20052. Or phone (202) 994-2234. The 
deadline for completed applications is March 1, 1991. 
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1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 
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b) Maryland (PG County) 

c) Maryland (Montgomery County) 
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3) Local TV 

a) News Desk 
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d) Talk Show/Public Affairs Show 
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a) Washington Bureau 

b) Home Office 
^c) Lifestyle Editor 

) Op-Ed Editor 


Services 
ity Desk 

b) National Desk 
^^T&oadcast 
N^Tf^iybooks 


8) Syndicates/News Services 
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b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 
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a) Campus 

Oj^ Maryland 
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Special Campus 
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18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
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sub-categories a, b, c. Non-under- 
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listings limited to local media in sub¬ 
categories a, b, c. 
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a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 
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a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 
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(in-flight magazines) 
z) travel trade publications 
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December 4, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

GW'S SCIENCE AND ENGINEERING APPRENTICESHIP PROGRAM HOSTS 

AREA TEACHERS OF THE PHYSICAL SCIENCES 

WASHINGTON, D.C. — A two-phase program offered by The George 
Washington University's School of Engineering and Applied Science 
(SEAS) will teach area physical science teachers new and 
significant advances in engineering and science technology. 

Sponsored by the Department of Defense (DoD), the program is 
offered in conjunction with GW's Science and Engineering 
Apprentice Program (SEAP) for high school students. 

The program will provide the participants with an 
opportunity to become acquainted with DoD research and 
development activities on the cutting edge of technology. It 
will also provide a focus for motivating students to broaden 
their interest in the sciences and to consider pursuing math and 
science related careers. The first segment of the program runs 
for eight Saturday sessions between February 16 - May 13, 1991. 

Those teachers who qualify and are selected by a scientist 
will be accepted in the program's second phase. Participants 


—MORE— 





SEAP TEACHERS 
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will receive an additional eight weeks of training, in a 
laboratory experience at one of the 25 participating DoD 
laboratories. There the teacher interns will pursue individual 
research projects, counsel students involved in the SEAP program 
and assist with apprentice activities. Phase two extends from 
June 24 - August 16, 1991. 

Three graduate credits will be awarded for the successful 
completion of each phase of the program. An educational support 
stipend will be provided for phase two. 

Additional information and application materials may be 
obtained from Marylin Krupsaw, director, Science and Engineering 
Apprentice Programs, The George Washington University, Staughton 
Hall, Washington, D.C. 20052. Or phone (202) 994-2234. The 
deadline for completed applications is January 15, 1991. 
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December 4, 1990 
CONTACT: Richard J. Arnold 

(202) 944-6460 

FOR IMMEDIATE RELEASE 

GW HOSTS SUMMER INTERNSHIP FOR AREA HIGH SCHOOL 

STUDENTS SEEKING CAREERS IN SCIENCE AND ENGINEERING 

WASHINGTON, D.C. — Laser optics, advanced biotechnology and 
artificial intelligence are among the fields that selected local 
area students can explore through a program offered by The 
George Washington University's School of Engineering and Applied 
Science (SEAS). The program, a part of SEAS's Science and 
Engineering Apprentice Program (SEAP), runs from June 24 - August 
16, 1991. 

Twenty-eight U.S. Department of Defense laboratories will 
open their facilities to the high school students for the eight- 
week summer program. Candidates must demonstrate a strong 
interest in math, engineering, computer applications or science, 
and will be selected on the basis of standardized test scores, 
academic grades in related subjects, teacher recommendations, and 
extracurricular activities. In addition students must write an 
essay discussing their future goals and the benefits they hope to 
derive from the program. 


—MORE— 
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The Science and Engineering Apprenticeship Programs, 
sponsored by the Department of Defense, have been offered at GW 
since 1986. Additional information or application materials may 
be obtained from Marylin Krupsaw, director, Science and 
Engineering Apprentice Programs, The George Washington 
University, Staughton Hall, Washington, D.C. 20052. Or phone 
(202) 994-2234. The deadline for completed applications is 
January 31, 1991. 


December 4, 1990 
CONTACT: Richard J. Arnold 

(202) 994-6460 

Public Service Announcement to Run through Jan. 25, 1991 

(30 SECONDS) 

GW HOSTS SUMMER INTERNSHIP FOR AREA HIGH SCHOOL 

STUDENTS SEEKING CAREERS IN SCIENCE AND ENGINEERING 

Math and science high school students may qualify for an 
eight-week summer internship in science and engineering. The 
program is hosted by The George Washington University and 
sponsored by the Department of Defense at no cost to the 
students. Internships run June 24 through August 16, 1991, and 
feature laboratory work in fields such as laser optics, advanced 
biotechnology, and artificial intelligence. The deadline for 
applications is January 31, 1991. For information, call (202) 
994-2234. That's (202) 994-2234. 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW PROFESSOR HELPS JOURNALISTS IN EMERGING DEMOCRACIES 

When journalists from Romania, Poland and other emerging 
democracies want to know how to cover elections in a free press 
society, they often turn to Philip Robbins, professor of 
journalism at The George Washington University. 

Recently, a team of six journalists from Nepal questioned 
Robbins and Jane Kirtley, executive director for the Reporters 
Committee for Freedom of the Press, at a teleconference on press 
freedom and press practices. The event was sponsored by the 
United States Information Agency's Worldnet Television. U.S. 
Ambassador to Nepal Julia Chang Bloch and Nepalese Minister of 
Home and Communication Yog Prasad Upadhyay also participated in 
the teleconference. 

According to Robbins, journalists in Nepal are trying to 
develop a free press to go along with its developing democracy. 
The nation now has a new constitution which guarantees freedom of 
the press and freedom of expression. The country's first free 
elections are expected to take place in April or May of 1991. 


-More 



FREEDOM OF PRESS 


—2 — 


Robbins, who has spoken to numerous foreign press groups 
over the last several years, says that "emerging democracies 
striving to develop a free press system cannot impose another 
country's system on to their own environs. Rather they should 
look for concepts, ideas and institutions which they can adopt 
to fit their own needs." 

The former journalist notes, however, that although 
practices vary from one region to another, press — even in 
emerging countries — do share common goals of producing 
accurate, credible and truthful coverage which tries to be fair 
and balanced. 

As a speaker and consultant to the Center for Foreign 
Journalists in Reston, Va., Robbins has met with journalists from 
countries such as Czechoslovakia, Hungary and African nations. 

As a consultant, he also has visited the the Soviet Union and 
China. He says the topics of greatest interest to journalists 
from these countries are freedom of information laws, laws of 
libel and privacy, freedom of the press versus privacy, and 
questions about press covereage of government officials. He also 
finds that many journalists in emerging countries falsely believe 
that the commercial press is biased towards big business because 
of advertising. 

Robbins says he will continue to assist journalists in 
countries with emerging democracies because "The movement 
towards world democracy won't happen," he says, "without an 
accompanying movement towards free press." 


EDITING ROUTING SLIP 


(Use Code 

1R, 

2R, 3R) 

Date Editing Began 

1st, 2nd, 

3rd 

Reader 

/t/Vs 


HELEN 



LORETTA 


SANDY 



JOANN 


DEBBIE 



KELLIE 

a 

JAMIE 



HEATHER 

v 

PEGGY 



RICHARD 


FAY 



JANE 


Please Proof: 




Newstaff 


, Other 




NOTES 

















NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 
SLUG: _ 



AUTHOR: 




DATE RELEASED: 


Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 
rafCocal Co verage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

„_ N a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) C on sumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


Education 

^ aTnew spaper '^^srersr 

b) radio reporters”” 

c) TVj 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environm£ni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters ^ 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health St ori cga 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Ptmagpn/Psfcnss 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Inismaiional Aftaira 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) IglreommimicaLipos 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^*^ 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Lcisure-QrieiUgd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) i£nmi 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: 


EFFECTIVE 5/89, GWU 








































CONTACT: 


December 5, 1990 
Joann Stevens 
(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW PROFESSOR HONORED FOR LEADERSHIP 

IN FOREIGN LANGUAGE EDUCATION 

Irene Thompson, associate professor of Russian at The George 
Wahington University, was honored last month for leadership in 
foreign language education by the American Council on the 
Teaching of Foreign Languages (ACTFL). Thompson received the 
organization's Florence Steiner Award in the postsecondary 
education category at the group's annual meeting in November. 

The award recognizes Thompson's many years of research and 
advocacy work in promoting new methodologies of teaching, 
testing and teacher training in foreign language education. 

"I was suprised and quite honored," Thompson said of the 
recognition. "For every Russian teacher there are about 100 
Spanish, French and German language teachers. We're vastly 
under-represented and less commonly acknowledged." 


MORE 





THOMPSON AWARD 


PAGE TWO 


Since 1979, Thompson who is director of GW's Slavic 
Languages and Literature Department says student enrollement has 
grown 65 percent, a figure above the national average of 45 to 50 
percent. Thompson attributes the growth to the "excellent" 
quality of GW's Russian language department and a growing 
interest in Russian and East European studies. 

"A lot of kids are attracted to studying Russian because 
of the high political visibility the country is receiving," she 
says. "But once they realize how difficult the language is they 
don't stick with it." 

The daughter of Russian immigrants, Thompson was born in 
Harbin, China, grew up speaking Russian and was educated at the 
Russian High School in Shanghai. 

"I was fortunate that I got a high school education in the 
language and came out literate," she says. "We have students who 
come from Russian language families and who speak Russian, but 
it's a kitchen table kind of language and they are not at all 
literate." 

After emigrating to the United States, Thompson received 
bachelor's and master's degrees in linguistics from Georgetown 
University and a doctoral degree in psychology from GW. 

Her interest in how "people learn languages" drew her to 
psychology and the emerging field of psycholinguistics. 


MORE 


THOMPSON AWARD 


PAGE THREE 


"We study the way people learn a second or foreign language." 

At GW since 1965, Thompson became an associate professor in 
1971. From 1981 to 1983, she was director of the Russian 
Language Training Program for the Foreign Service Institute, U.S. 
Department of State. 

A member of ACTFL since the late 1960s, Thompson is credited 
with helping train foreign language teachers to conduct the oral 
proficiency interview — a 15-to-30 minute exam used by 
government, academia and private agencies to determine a person's 
proficiency in a foreign language. 

"Accountability is something that administrators like but 
some teachers don't," says Thompson. She says much of her work 
has helped foster accountability in the foreign language field. 
For without accountability, "Teaching is just an empty exercise 
of going through the textbooks," she contends. 

Two Steiner awards are presented annually to ACTFL members 
who have demonstrated outstanding leadership in foreign language 
education in grades K-12 and in postsecondary education. 
Candidates are nominated by their peers and an awards committee 
reviews and ranks the nominations. 

The organization has a membership of more than 5,000 
foreign language teachers nationwide. 
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b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Ptnlaeon/Dcfense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) PubhcFoUcy _ 

a) newspaper reporters 
< djipecialized publication repprtCT TlT 

43) Public/Inicmaiional Attain 

Siaic Pcpanmau 

a frnewspaper repert ory 

b) radio reporters 

c) TV reporters 
( <dj4p e5atizBd'pi^^ 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


36) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reparten 

§} TV iregcfien 

si) specialized publication reporters 
e) calendar listings 

38) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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December 5, 1990 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 


GW PROJECT EXAMINES U.S.- JAPANESE POLICY DURING THE REAGAN YEARS 


A two-year, $100,000 grant to research "the major issues and 
policy decisions that confronted the U.S. and Japanese 
governments during the Reagan administration" has been awarded to 
The George Washington University's Institute for Sino-Soviet 
Studies (ISSS). 

Professor William Johnson, director of GW's East Asian 
studies program, is lead investigator for the project. Gaston 
Sigur, former assistant secretary of state for East Asian and 
Pacific Affairs, and Distinguished Professor of East Asian 
Studies at GW, is serving as a primary advisor for the project. 

The grant was made possible by the Sarah Scaife Foundation 
of Pittsburgh, PA. The Carnegie Council on Ethics and 
International Affairs also is cooperating with the project. 

Johnson says the study will examine those issues and policy 
decisions "that focused on U.S.- Japanese bilateral relations, as 
well as those that each country pursued toward third countries in 


MORE 



U.S.-JAPANESE RELATIONS 


PAGE TWO 


the Asia-Pacific region, namely, China, Korea, the Soviet Union 
and Southeast Asia." 

Researchers will be "particularly sensitive" to policy 
issues that show Japan and the U.S. formulating specific 
policies toward third countries by working together. When 
coordination did not exist, the parallel policies will be 
analyzed. 

Joint team members will formulate working papers covering 
various U.S. - Japanese policy issues such as economic 
relations, security relations, Soviet-Japanese-U.S. relations, 
Sino-Japanese-U.S. relations and U.S.- Japanese-Korean relations. 

Other features of the project include the involvement of 
former senior-level policy makers in the research teams, input by 
U.S. business leaders — particularly on issues involving 
bilateral and global U.S. and Japanese economic relations — and 
the publication of research information compiled by joint U.S.- 
Japanese teams. 

Study participants include, in part, representatives from 
the University of Tokyo, the Brookings Institution, The George 
Washington University, Keio University and the University of 
Washington. 
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NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 


AUTHOR: 




DATE RELEASED: 




1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 
Lifestyle Editor 

) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporter* 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) ticalOi Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) caJendi\r listings 

37) Military 

a) newspapers 
d) specialized publications 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TglttommumcaiioiLS 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

si) While house 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womafs Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Ohenied 

Audience 

d) specialized publications 

54) Youih Oncnicd Audience 

a) newspaper reporters/columns 


10) Foreign Media 

a) newspaper reporters 

38) Muxurn 

b) radio reporters/shows 

b) radio reporters 

d) specialized publication reporters 

c) TV shows 

a) Australian 

c) TV reporters 


d) specialized pubiicabons/reports 

b) British 

d) specialized publication reporters 

39) Music 

e) calendar listings 

c) Canadian 

e) calendar Listings 

a) newspaper reporters 


d) Hispanic 


b) radio reporters 

55) Scats 

e) Japanese 

23) Economics/Finance 

c) TV reporters 

a) newspaper re porters/col umns 

0 French 

a) newspaper reporters 

d) specialized publication reporters 

b) radio reporters/shows 

g) German 

b) radio reporters 

e) calendar listings 

c) TV reporters 

h) Korean 

c) TV reporters 


d) specialized publication reporters 

i) Chinese 

d) specialized publication reporters 

40) Politics 

a) newspaper reporters 

56) President's List 


(NOTE: Underlined categories 
which foUow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
^^aikedng 

newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) FdijC^iign 

nawapapar rrpnrim > 
<Tb) radio reporters 3 


ho reporters 

c) TY-xeporters 


publication 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EaYifonmgiu 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43> Public/lntemational Affaire 

State Ba—I 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) media 

b) colleagues 


H 


57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Dec. 6, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

EDUCATORS DISCUSS FUTURE OF MANAGEMENT EDUCATION AT GW SYMPOSIUM 

"The two models of graduate management education — the 
Harvard model and the management science model — are running out 
of steam,” said Cornell educator Craig Lundberg at a symposium 
at The George Washington University titled ”The Future of 
Graduate Management Education - Leadership for a Changing World." 
The symposium, held last week, was sponsored by the business 
unit curriculum & program committee of GW's School of Business 
and Public Management (SBPM). 

"We decided to host the conference in order to evaluate the 
structure and content of the M.B.A. program, and to find better 
ways to meet the needs of business," says Peter B. Vaill, 
director of SBPM's doctoral programs and moderator of the 
symposium. "Equally important, we wanted to provide an 
educational forum to encourage thought on the underlying 
philosophy and the future of graduate management education." 

Lundberg was one of three panelists who met with business 


-More 



GW SYMPOSIUM 


—2 — 


faculty and M.B.A. students from GW, as well as invited 
representatives from schools in the Washington area. He was 
joined by Scott S. Cowan of Case Western Reserve University, 

Roger A. Ritvo of the University of New Hampshire and Vaill. 

"We've been hearing buzz words such as 'globalization' and 
'information based' so much recently that we're numb to them," 
adds Lundberg, the Kenneth and Marjorie Blanchard Professor of 
Human Resources Management at Cornell University's School of 
Hotel Management. "While they're important issues, I don't think 
we're responding to them properly." 

Lundberg suggests that schools look at the needs of 
business organizations and develop managers that are politically 
saavy, visionary and information wise, but who also have the 
analytical and problem solving skills taught in management 
schools today. 

Cowan, as dean of the Weatherhead School of Management at 
Case Western Reserve, recently led his school through a major 
curriculum change. He says that business schools are too input- 
and core curriculum-oriented, and ignore the individual needs and 
learning styles of their students. Case Western's business 
school has adopted several charcteristics in its M.B.A. program. 
It is oriented towards the end result of its students learning 
experience; it encourages creativity and liberal thinking; it 
recognizes that the M.B.A. experience is only one "slice of 

—More— 


GW SYMPOSIUM 




life;" and it strives to create value for its students and the 
companies that hire them. Cowan adds that skill development 
still remains a top priority. He stresses, however, that a 
school should not even talk about changes until it has developed 
a mission. 

Ritvo, dean of the School of Health and Human Services at 
UNH, says that schools must use the concept of "stakeholders" or 
external constituencies when creating their missions. "Managers 
at any level must be linked to their external constituencies." 
According to Ritvo, the stakeholders for a management school 
ought to be those organizations which employ the university's 
graduates. 

"The topic of management school curriculum revision will be 
a vital one in the coming decade," says Robert Dyer, associate 
dean of SBPM graduate programs. 

According to Cowan, "Any school that is not looking at its 
M.B.A. program will be left in the dust." 
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.UG: 


RELEASED: 


1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


3) Local TV 

a) News Desk 

b) Public Affairs Director — 

c) PSA Director 16) College Newspapers (local) 

d) Talk Show/Public Affairs Show-- 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

"—*c) Lifestyle Editor 
) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Lat&£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-fiight magazines) 
z) travel trade publications 

51) Willie House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

CrTiSMifid 

Audience 

d) specialized publications 
J aU i V o m h- U riented Audience s 


e) Non-Network Radio Talk Shows 

22) Drama 



10) Foreign Media 

a) newspaper reporters 

38) Museums 

T) radio reporters/snows 

b) radio reporters 

d) specialized publication reporters 

c) TV shows 

a) Australian 

c) TV reporters 


d) specialized publicationVreports 

b) British 

d) specialized publication reporters 

39) Music 

e) calendar listings 

c) Canadian 

e) calendar Listings 

a) newspaper reporters 


d) Hispanic 


b) radio reporters 

55)Sjke£ 

e) Japanese 

23) Economics/Finance 

c) TV reporters 

a) newspaper reporterVcolumns 

0 French 

a) newspaper reporters 

d) specialized publication reporters 

b) radio reporters/shows 

g) German 

b) radio reporters 

e) calendar listings 

c) TV reporters 

h) Korean 

c) TV reporters 


d) specialized publication reporters 

i) Chinese 

d) specialized publication reporters 

40) Politics 

a) newspaper reporters 

56) President s List 


(NOTE: Underlined caieaories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
^Mattering 

newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Eafeml 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

* d) specialized publication reporters 


b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Piihlic/Intemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) media 

b) colleagues 


57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Dec. 6, 1990 


CONTACT: Kellie J. Boyet 

(202) 994-6460 
Karen Waite 
(202) 994-7100 


FOR IMMEDIATE RELEASE 

GW STUDENTS EXPLORE THE NATION 1 S CAPITAL THROUGH 

THE WASHINGTON DISCOVERY PROGRAM 

Students at The George Washington University can learn the 
inner workings of the White House, Capitol Hill, State 
Department, embassies and network news shows through a program 
sponsored by the University's Student Association. 

The Washington Discovery program coordinates student visits 
to many of the important places and events around town. Now in 
its second year, the program has made students a part of the 
welcoming ceremony for the Hungarian Prime Minister Jozsef 
Antall, sat in on the taping of such esteemed news programs as 
"The John McLaughlin Group," "Meet the Press" and "Sunday Today" 
and toured the White House and other federal agencies. 

"Washington Discovery provides a link between GW students 
and institutions in the D.C. area," says program director David 
Nanz, a junior majoring in international affairs. Nanz worked 
for Vice President Dan Quayle as a domestic policy and press 
relations staff member. 


—MORE— 




WASHINGTON DISCOVERY... 
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According to Nanz, approximately 40 GW students have 
participated in Washington Discovery. 

New adventures in the works for GW students include a ride- 
along with on-duty District of Columbia Metropolitan police 
officers, and a program where students can help Smithsonian 
Institute professionals gather research materials for displays. 
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1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 



3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 


6) National Daily 

a) Washington Bureau 

b) Home Office 
^-^c) Lifestyle Editor 

1) Op-Ed Editor 


7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 


8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) CQDSlimgl 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) spe cialized publ ication reporters 
^ETcalefftlar listingO 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) spec i alized publica tion reporters 
^ e>c3eridar Listing 


23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

1 LlAdvertising/Public Relations/ 
aiketing 

u) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


i.tfgVJiV-Tllhfrn < 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Securiiy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/FamUY/i.eisure-Origcic d, 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) £nac£ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) speciiized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) l£ffiHism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


OTHER: 
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Dec. 6, 1990 


MEDIA CONTACT: 

PUBLIC CONTACT: 


Heather Ittel 
(202) 994-6460 

GW Lisner 
Auditorium 
(202) 994-6800 


FOR IMMEDIATE RELEASE 

GW UNIVERSITY SERIES 1991 WINTER/SPRING CALENDAR OF EVENTS 

The University Series 1990-91 at The George Washington 
University Lisner Auditorium will feature an exciting array of 
performances in the coming months, including a salute to Duke 
Ellington, a provocative contemporary dance production by Bill T. 
Jones/Arnie Zane & Company, and a concert of Louisiana zydeco and 
jazz music by two legendary Creole families. 

Tickets for individual performances are available at 
TicketCenter Outlets and PhoneCharge (202) 432-0200, and the GW 
Box Office located on the lower level of the University's Marvin 
Center, 800 21st St., NW Listed below is the calendar of events 
for spring/winter 1991. All performances begin at 8 p.m. in the 
University's Lisner Auditorium, 730 21st St., NW. 


Saturday, January, 26, 1991 — Creole Families: Louisiana Zydeco 
and Jazz. The concert by the Ardoins and the Paulins, two 
renowned Creole families, explores the origins of zydeco's blend 
of Cajun, African-American and French-Caribbean sounds and 
rhythms — from the music of the swamps to the jazz of New 
Orleans streets. 


-More 








GW'S UNIVERSITY SERIES 


—2 — 


Saturday. February 16. 1991 — Saturday Night, Sunday Morning. 
This celebration of American Black music and dance brings 
together the rich musical traditions of the house party, the 
road house and the church: blues, joba dance and shouting 
gospel. 

Saturday. March 9. 1991 — Raices Musicales: The Musical Roots of 
Mexico. The concert features three very different and exotic 
sounds from the blend of European and Amerindian cultures found 
in Mexico: musica jarocha, conjunto norteno and mariachi. 

Friday, March 22. 1991 

Saturday, March 23. 1991 — Bill T. Jones/Amie Zane & Company. 
The provocative contemporary dance company will perform "The Last 
Supper at Uncle Tom's Cabin/The Promise Land," which premiered in 
New York City in November 1990. It features the music of the 
World Saxophone Quartet and decor and costumes by Obie Award¬ 
winning designer Huck Snyder. 

Sunday. April 7, 1991 — The Bulgarian State Female Choir. This 
concert showcases the celebrated and exotic a cappella voices of 
the hit recording, "Le Mystere Des Voix Bulgares." 

Tuesday, April 9, 1991 — An Evening with Madame F. Claudia 
Stevens portrays Fania Fenelon, the French Jewish 
musician/cabaret singer who survived Bergen Belsen and Auschwitz 
by entertaining her Nazi captors. To be held on Yom HaShoa— 
Holocaust Remembrance Day. 

Friday, April 12. 1991 — Poets, Politicians and Other 
Storytellers. The performance celebrates the many authentic 
"Voices of America," including a cowboy poet, an Appalachian 
storyteller and some of Washington's finest storytelling 
politicians. 

Friday. April 26 1991 — Salute to Duke Ellington. Held on 
Ellington's birthday, the concert is performed by the Duke 
Ellington Orchestra directed by Mercer Ellington, son of Duke. 

The concert features some rarely heard compositions of Duke 
Ellington. 

The University Series represents a partnership between GW 
and the Washington performing arts community. The series is 
presented in cooperation with several local arts organizations, 
including the Washington Performing Arts Society, the District 
Curators, the National Council for the Traditional Arts, John 
Yates Productions and the Charlin Jazz Society. 
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AUTHOR: 




DATE RELEASED: V.? T ‘ So 


1) Local Daily 



3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 
1) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

151 Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) spscializedpublication i 
Qe)calendar 


22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 


23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EaYironmcm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Hgalih Sfiaim 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Couna 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) MU2£1U£L2 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specia lized public ation reporters 
^gTcaiendar listings3> 


40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lniemational Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Womca’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Leisure-Onenied 

AMdiSDgfi 

d) specialized publications 

54) Youih-Onenied Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporterVcolumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) l£xomil 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) isttisli Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


OTHER: 
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Dec. 7, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


CALENDAR RELEASE 

GW'S LISNER AT NOON SERIES WINTER 1991 SCHEDULE 

Listed below is the winter 1991 schedule for The George 
Washington University Lisner at Noon lunchtime concert series. 
All performances are free and open to the public. They begin at 
12:15 p.m. in the University's Lisner Auditorium, 21st and H 
Streets, NW. 


Wednesday, January 2, 1991 : The Washington Savoyards perform 
music from Gilbert & Sullivan. 

Wednesday, January 23, 1991 : Pianist Eva Pierrou-Varga and 
violinist Ivan Minas-Bekov of Duo Concertante perform music by 
20th century Soviet composers. 

Wednesday, January 30, 1991 : A performance by The National 
Ballet, directed by Pamela Moore. 

Wednesday, February 6, 1991 : Performance to be announced 

Wednesday, February 20, 1991 : The Coventry Quartet, a musical 
ensemble, performs quartet encores. 

Wednesday, February 27, 1991 : Music Without Bounds presents 
musical selections from opera, operetta and musical comedy in an 
ensemble performance titled "La Grand Scena." 

Lisner at Noon is a community outreach program of The George 
Washington University providing lunchtime music and dance 
performances. The majority of performers are Washington-area 
artists. Concerts are presented in cooperation with the 
Washington Musicians for Nuclear Disarmament. 
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1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 
_c) Lifestyle Editor 

) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) HgaiihS£fYices 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/The Courts - 

a)nfw < iC3E‘ ,r reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Tgfaommunicaiions 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Wiiiig ilflusg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) V^mcn/Familv /l^isure rOnepied 

Audience 

d) specialized publications 


c) Non-Network Radio Talk Shows 

22) Drama 


a) newspaper reporters/columns 


a) newspaper reporters 

38) Museums 

b) radio reporters/shows 

10) Foreign Media 

b) radio reporters 

d) specialized publication reporters 

c) TV shows 

a) Australian 

c) TV reporters 


d) specialized publications/reports 

b) British 

d) specialized publication reporters 

39) Music 

e) calendar listings 

c) Canadian 

e) calendar Listings 

a) newspaper reporters 


d) Hispanic 


b) radio reporters 

55)Scac£ 

e)Japanese 

23) Etonomics/Financs 

c) TV reporters 

a) newspaper reporters/columns 

0 French 

a) newspaper reporters 

d) specialized publication reporters 

b) radio reporters/shows 

g) German 

b) radio reporters 

e) calendar listings 

c) TV reporters 

h) Korean 

c) TV reporters 


d) specialized publication reporters 

i) Chinese 

d) specialized publication reporters 

40) Politics 



(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

specialized publication reporters 
, calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EnYiioomau 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Peniaeon/Defense 

National Stointt 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Publigflntcmatipnal Attain 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


56) President s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


OTHER: 
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Dec. 7, 1990 

CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

NATIONAL LAW CENTER FACULTY PUT THEIR TALENTS TO WORK 

Many faculty of The George Washington University National 
Law Center (NLC) are lending their expertise to organizations 
serving a variety of people. From political reform in Eastern 
Europe to consumer affairs work at home, GW law professors are 
putting their talents to work. 

Jose Alvarez, associate professor of law, has been appointed 
to serve on the Association of American Law Schools (AALS) 
committee on the recruitment and retention of minority law 
teachers. Recently, Alvarez also was appointed by the Costa 
Rican Minister of Justice to serve on a special committee 
responsible for selecting a new director for ILANUD, a United 
Nations institute located in that country. The institute helps 
train judges and promotes improvements in the administration of 
justice in Latin America. 

Jerome Barron, the Lyle T. Alverson Professor of Law, was a 
member of a three-person delegation sent by the American Bar 
Assocation's Central and East European Law Initiative (CEELI) to 
a symposium in Romania on the drafting of East European 
constitutions. Held last month, the symposium was sponsored by 


—MORE— 



NLC AND FACULTY ACTIVITIES 
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the Romanian Association for International Law and Relations and 
the Constitutional Drafting Committee of the Romanian Parliament, 
the body responsible for writing a new Romanian constitution. 

Barron, a noted constitutional scholar best known for his 
work on mass media law, presented a paper on "The Interdependent 
Relationship Between the Executive and Legislative Branches in 
the American Constitutional System." 

Assistant Clinical Professor of Law Paul Grussendorf has 
been chosen to sit on a task force in charge of producing new 
materials and methods designed to train 90 new asylum examiners 
for the Asylee and Refugee Office of the Immigration and 
Naturalization Service. Director of the NLC Community Legal 
Clinics' immigration services, Grussendorf presented an asylum 
training conference for the District of Columbia Bar Association 
in October. 

Carol Izumi, associate clinical professor of law, is a 
consumer representative for the Automotive Consumer Action 
Program (AUTOCAP), a free consumer dispute resolution program. 

She serves on a panel that hears disputes between auto dealers 
and consumers in the District, Maryland and Virginia. Izumi's 
other activities include acting as a consumer arbitrator for BBB 
Autoline, the Better Business Bureau's national 

mediation/arbitration program for disputes between consumers and 
auto manufacturers, and as an appointed member of the D.C. Bar 
Association's Dispute Resolution Committee. 


—MORE— 


NLC AND FACULTY ACTIVITIES 
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Many other NLC faculty members are actively involved in 
professional and/or volunteer work outside of the classroom, 
including Robert Peroni, professor of law, who has been appointed 
subcommittee chair of the American Bar Association Section on 
Taxation's committee on teaching taxation; and Gerald Johnston, 
professor of law, who will serve on the executive committee of 
the AALS Section on Donative Transfers, Fiduciaries and Estate 
Planning. 
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1) Local Daily 

^ - a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County^r 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA D irector __ 

d) Talk Show/Public Affairs Show 

— --- > 

4) Local Radio 

* a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 
"“NO Op-Ed Editor 

7) Wire Services 
^-aJ-etiySeaP 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


14) Black-oriented Audience 
< a) newspap ers^ 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


23 ) Economics/Financg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) MllS£limS 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TetoommunicaLioos 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Wilil£ikuS£ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

32) Women’s issues 

a) newspaper reporters 
d) specialized publication reporters 

33) Womcn/F^UY/Uiaure-Oncoicd 

Audience 

d) specialized publications 

34) Youth-Oriented Audience 

a) newspaper reponers/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 


e) Non-Network Radio Talk Shows > 2 2) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, h, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) Art 

^a) newspaper reporters 
radio reporters 
z TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters, 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


c 'i 


0^l./coh& <3yy\ 

v 0 


S 


? 


a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41 ) Pentaeon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

431 PublicAntemational Affairs 
State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


S6) President s List 

a) media 

b) colleagues 

37) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Malta 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Dec. 12, 1990 
CONTACT: Kellie J. Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GEORGE WASHINGTON AND PEACE CORPS JOIN FORCES 

TO TRAIN TEACHERS FOR THE D.C. AREA 


Beginning in the fall of 1991, returning Peace Corps 
Volunteers can become certified teachers through a joint program 
sponsored by George Washington and the Peace Corps. The Peace 
Corps Fellows/U.S.A. Program at The George Washington University 
will be administered by the University's School of Education and 
Human Development (SEHD). 

Currently, GW is seeking funding from outside sources to 
assist in the program's inauguration. 

"Former Peace Corps Volunteers offer both the intellect and 
talent that can revitalize our schools serving high risk 
populations," says Jay Shotel, associate dean of SEHD. "They are 
bilingual, have experience in another culture and have taught in 
less than ideal circumstances." 

The graduate study program, leading to a master's degree and 
teaching certification, is open to Peace Corps Volunteers who 
have completed two years of Corps service that involve teaching 
responsibilities. During their studies, former Peace Corps 
Volunteers enrolled in the GW program will be placed in full-time 


—MORE— 




TEACHING PROGRAM FOR PEACE CORPS... 


—2 — 


teaching positions at local "high-needs" schools where their 
multicultural and bilingual experience is most needed. Classes 
at GW will be taken in the evening and on weekends. 

School administrators in the District of Columbia, Prince 
George's and Montgomery County, Md., and the Archdiocese of 
Washington have agreed to use the Peace Corps teachers in their 
school systems. 

"The Peace Corps experience is just too good to leave 
overseas," says Barbara Zartman, deputy director of the Peace 
Corps. 

Teachers College at Columbia University in New York has 
hosted a similar effort for the past five years. Graduates of 
the Columbia program have begun successful teaching careers in 
New York City schools. 

According to Shotel, the SEHD hopes to launch the program 
next fall with approximately 20 students. 

SEHD offers graduate study in a variety of education fields 
leading to master's and doctoral degrees. Areas of study include 
teacher training in elementary, secondary and special education; 
higher education and school administration; human resource 
development; human kinetics and leisure studies; education policy 
and tourism administration. The School places particular 
emphasis on teacher training, especially programs geared toward 
recent liberal arts graduates, retired military personnel and 
other professionals who decide to redirect their efforts toward 
teaching as a career. 
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SLUG: 

'fast*Zifa 

yf /^t*o 
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THOR: 


p 

DATE RELEASED: 

;»■ /a. 


1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 
v a) D.C. 

^T>) Maryland (PG County) 

cj Maryland (MontgomeryCojjfcly) 
^ 'dyNorthem Virginia 3 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


IS) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


Q 16) College Newspapers (local) 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 
cyLifestyle Editor 
^'p-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


17) Community (Non-Media) 

a) Campus 

^b)P£^ 

c) Maryland 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Ecoimics/Financg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, h, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

aL^wspaper reporters (local, 

3nal and syndicates) 
d; «!*cialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper repoi ters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) LitciaiY 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Etnlagpn/Psfensc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lniemational Attain 

State Peoanmcnt 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


51) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womer^amdvil^isure-Qiienicd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Dec. 12, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW OFFERS NEW FACILITIES MANAGEMENT CERTIFICATE PROGRAM 

Facility management — the integration of an organization's 
people with its setting, including physical plant operations 
maintenance and design and planning — is a burgeoning field of 
employment. Responding directly to the call for an educational 
program that meets the needs of facility managers, The George 
Washington University Center for Career Education and Workshops 
(CCEW) announced a new certificate program in facility 
management. The program is slated to begin in February 1991 with 
classes at the University's Washington, DC, and Northern 
Virginia campuses. 

GW's facility management program is supported by three major 
professional organizations — the Association of Physical Plant 
Administrators, the Building Owners and Managers Institute and 
the International Facility Management Association's Capital 
Chapter. 

The program is equally appliable to both the private and 

-More- 





FACILITY MANAGEMENT PROGRAM 


—2 — 


public sector. It is intended for practitioners who desire to 
upgrade their mangagement skills and knowledge and for those with 
architecture, engineering or administrative management experience 
who desire to become facility managers. 

"We feel that we are moving to fill a real void in the 
professional development of facility managers and those who 
aspire to be facility managers," says Frances Lumbard, acting 
director of CCEW. 

The certificate requires 10 courses, seven of which are 
mandatory. Among the topics covered in the program are basic 
principles of facility management, planning and design, operation 
and maintenance, budgeting, current and future issues, 
communications, environmental and safety issues and real estate 
planning and lease management. 

Deadline for enrollment is January 29, 1991. For more 
information call Frances Lumbard in the Center for Career 
Education and Workshops at (202) 994-5758. 
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SLUG: __ 

U ^ DR: _ l4<jd<Ju^ _ DATE RELEASED: U _ 


Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 


Mctro~Newspapers 
(a) P.CL^ 

d) Maryland (PC County) 


c) Maryland (Montgomery County) 

d) Northern Virginia 


Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) C Editor 


Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 


Syndicates/News Services 

a) Newspapers 

b) Broadcast 


National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

I Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 
1) Chinese 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Comma 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Etonomics/Fuiancc 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


>TE: Underlined categories 
ch follow are major categories, 
taining extensive media listings In 
•categories a, b, c. Non-under- 
d categories generally contain 
ngs limited to local media In sub- 
gories a, b, c. 


IJECT or AUDIENCE 

Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) speed publication reporters 
(nk ite, newsletters, etc.) 

Architecture 

a) newspaper reporters 

d) specialized publication reporters 

Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Eayimnmcni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

3Q) UsalUiScrYicca 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

4 1) Pcniagon/Pcfcnsc 

Maiionat Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) FublicAnicmaiional Again 

Stale Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

32) Women s Issues 

a) newspaper reporters 
d) specialized publication reporters 


53) Women/Eamitv/i »i-«i»re-Qrier.*ed 

Audience 

d) specialized publications 

54) YouihQricmcd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) X£X£S2£LSHI 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 
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Dec. 12, 1990 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

KNIGHT A. KIPLINGER GIVES OPTIMISTIC OUTLOOK FOR 1990S 

WASHINGTON, DC, — We're having a "manufacturing 
renaissance in America," said Knight A. Kiplinger to a group of 
alumni at The George Washington University December 6, as he 
discussed "America: Looking Into the '90s." Editor-in-chief and 
publisher of Changing Times magazine, Kiplinger said the 
manufacturing renaissance and the intense "U.S. export boom" 
would assist the country in recovering from its current economic 
downturn. 

Honored as "V.I.P. of the Year" by the alumni association of 
GW's School of Business and Public Management, Kiplinger gave an 
optimistic assessment of America in this decade. He maintains 
that by this time next year, the American economy will be 
"beginning a weak recovery from a recession of typical duration 
and depth." Interest rates and the price of crude oil will be 
substantially lower, with the prime rate at about 9% and oil at 
less than $20 a barrel. 

-More- 






-More- 

KNIGHT KIPLINGER —2— 

the 1990s. He says America's economic fortunes will not decline, 
there will not be world-wide recession, and the U.S. will not 
become "a banana republic" or a "colony of Japan." On the 
contrary, contends Kiplinger, the 1990s will be a decade of solid 
growth of American GNP — averaging between three and four 
percent a year for the decade — along with a broadening of 
world-wide economic "well being." 

While Kiplinger admitted that there are good reasons for the 
current pessimism, he said "the deep malaise about America's 
future, especially the long-term," he believes, "is essentially 
unwarranted." 
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